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Cultural diversity, like biological or ecological diversity, is essential. However, it faces various threats – standardisation 

of content, concentration, as well as changes in the value chain to the detriment of creators and independent producers. 

The creativity of cultural enterprises is in stark contrast to these phenomena. Independent companies not only resist 

these trends but also move forward, blazing the trail for new talent and for the future. Inventive and risk takers, they 

are excellent channels for innovation.    

On 23rd and 24th October in Paris, within the framework of the French Presidency of the European Union, Christine 

Albanel, Minister of Culture and Communication, has chosen to honour these European culture entrepreneurs of 

music, fi lm and literature at the “European Independence Arena - Cultural SMEs in Europe” in the National Natural 

History Museum. Projections and concerts will bring together hundreds of artists, authors, producers, distributors and 

other operators, all micro, small and medium-sized actors. These two days will enable the independents to evaluate 

and exchange good practice and determine obstacles, in order to deliver concrete proposals to put to the European 

institutions to recognise and reinforce their role as drivers of cultural diversity.    

The “European Independence Arena - Cultural SMEs in Europe” is a French Ministry of Culture and 

Communication project, implemented by Culturesfrance and Impala (European association of independent 

music companies) in the frame of the european cultural Season.

Presentation European 
Independence Arenas 
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Program
Speakers confi rmed on October 6th, this list is likely to be enriched

Thursday 23rd October 2008.

• 9.00 – 9.50 am  Reception 

• 10.00 – 10.30 am  Offi cial Opening

• 10.30 – 12.00  Round Table

  Independence – a modern day cause?
 - What does it mean to be independent? 
    The key role of the independents in ensuring consumer choice and cultural diversity.
 - What are the strengths and weaknesses of independent production in Europe? 
 - What are the practical experiences of independent cultural entrepreneurs?
  
  Moderator : Michel Lambot, Co-President PIAS Group and co-President Impala 

  Panellists: 
  Patrick Zelnik, President of Naïve 
  Olivier Poivre d’Arvor, Director of Culturesfrance
  Daniel Colling, Director of the Printemps de Bourges 
  Costa Gavras, President of the Cinémathèque française 
  Françoise Nyssen, President of Actes Sud 
  Régine Vial, Distributor at Films du Losange
  Antoine Gallimard,  

•  12.00 – 2.00 pm   Lunch

•   2.00 – 4.30 pm   Workshop 1  

  How do SMEs promote cultural diversity?
  - The economic impact: the diversity of the independents

  - Discovering new talents

  - Innovation and risk-taking 

  Moderator : Max Armanet, Libération

  Panellists : 
  Renaud Delourme, Director of Montparnasse Publishing
  Javier Santillàn, Director of Gadir Editorial Publishing
  Mark Chung, CEO of Freibank Music Publishing GmbH
  Martin Elbourne, Director of the Glastonbury Festival
  Alain Rocca, Producer - Lazennec
  Liana Levi, Editor
  Vincent Frérebeau, Label director & artistic director - Tôt ou Tard 
  Matteo Zacchetti, DG Information Society and Media, European Commission
  Gilles de la Porte, la Galerne bookshop
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•  5.00 – 7.30 pm:   Workshop 2

  Independent enterprises in the era of digital and new technologies -
   is digital technology a threat to the intellectual property of creators?
  - Digital: an opportunity for cultural SMEs?

  - Piracy: a major risk for the independents

  - How to make sure independents’ catalogues is included in legal download services?

  Moderator: Denis Olivennes, President of the Nouvel Observateur

  Panellists: 
  Claude-Eric Poiroux, Director General of Europa Cinéma
  Frédéric Goldsmith, Délégué Général of the APC 
  Olivier Henrard, Legal advisor in the offi ce of Christine Albanel
  Olga Martin Sancho, Federation of European Publishers
  Bruno Patino, Director of France Culture
  Stephan Bourdoiseau, CEO of Wagram Music 
  Pascal Rogard, Director General SACD 
  Horst Weidenmueller,

Program
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Program

Friday 24th October 2008

• 9.00 – 9.50 am  Reception and Coffee

• 10.00 – 12.30 pm  Workshop 3

 Positive Discrimination: 
 A solution for the protection of independent entrepreneurs? 
 The search for a specifi c status for cultural SMEs.
 - How to bring cultural SMEs closer to their public?

 - How to develop support for the independents?

 - Reduced VAT on cultural goods: an urgent necessity for the survival of the independents.  

 Moving towards the creation of a European status for cultural SMEs. 

 Moderator: Jacques Toubon, MEP and president the Cité nationale de l’histoire de l’immigration

 Panellists: 
 Laurent Vallet, Director general of the Institute for the fi nancing of cinema and the cultural industries 
 Yannick Poirier, Director of the Librairie Tschann 
 Isabelle Wekstein, Lawyer, Co-founder of cabinet Wan avocats 
 Helen Smith, Executive chair of Impala 
 Andreas Rötzer, Director of Matthes & Seitz Berlin 
 Alain Recoules, Lawyer, Tax specialist
 Sylvain Pasqua, Head of mission - Directorate general for education culture – European Commission

• 12.30 – 2.30 pm Lunch

• 2.30 – 4.00 pm Closing Session

 Declaration of the European Independence Arena

• From 19h30  Closing concert at the Palais Royal

 With Amadou et Mariam, Travis, Bloc Party, Bensé, Keziah Jones, Christophe, 

 Vincent Delerm and other artists
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Mark Chung (Germany) 
President and Director of Freibank

Mark Chung, a musician and producer, started out as bass player, 
composer and manager for the group Einstuerzende Neubauten 
before launching a career in the music business. In 1987 he founded 
his music publishing house, Freibank. After a brief period as director 
of the Belgian label PIAS, he spent nine years as vice-president of 
Sony Music Entertainment International in London before returning 
to Germany to take charge of Freibank. His is also Managing Director 
of H|C Publishing GmbH & Co KG and member of the Board of Directors 
of the German label VUT e.V.

Daniel Colling (France) 
Founder and Director of the Printemps de Bourges music festival
President of the Centre national de la Chanson, de la Variété et du Jazz
President of the operating companies for the Zénith de Paris and 
Zénith Nantes Métropole

Daniel Colling started out producing concerts and shows (Higelin, 
Renaud, Bedos, Desproges…) and is today the head of Victor Gabriel 
Productions.  He is above all known for creating, in 1976, the Printemps 
de Bourges music festival. Many new artists are discovered each year 
in what has become the most important pop music festival in France. 
Daniel Colling also supervised the creation of the Zénith concert hall 
in Paris in 1984. He manages its operating company as well as the one 
for the recent Zénith Nantes Métropole. He is also the administrator 
of PRODISS (Syndicat des producteurs, diffuseurs et de salles de 
spectacles) a union of producers, distributors and concert halls.

Konstantinos Costa-Gavras (Greece/France)
Filmmaker  
President of the Cinémathèque Française
 
A politically active artist of Russian origin born in Greece and a 
naturalised French citizen, Costa-Gavras earned public and critical 
acclaim in the 1960’s with “Z”, a fi lm on abuse of power in a totalitarian 
state. Other remarkable fi lms –often co-written with Jorge Semprun 
or Franco Solinas – include The Sleeping Car Murders (Compartiment 
tueurs), Missing, Hanna K, Music Box, Amen, The Axe (Le Couperet)… 
Costa-Gavras has been president of the Cinémathèque Française 
from 1982 to 1987 and again since 2007.

Renaud Delourme (France) 
Director of Editions Montparnasse 

Former journalist and foreign correspondent, Renaud Delourme 
created Editions Montparnasse in 1988 with Frédéric Laurent. In 1997, 
he produced and published the fi rst DVDs in Europe based on two fi lms 
by Jacques Perrin, Microcosmos and Les enfants de lumière. He is also 
behind the creation of the UNEVI (Union de l’Edition Vidéographique 
Indépendante) an independent video publishing union. As early as 
2005, Editions Montparnasse developed VOD and now offers around 
100 feature fi lms and documentaries on its website.

Martin Elbourne (Great Britain)
Co-founder of TGE 

Over the last 30 years, producer and manager Martin Elbourne has 
probably been most famous for his contribution as programme 
director of the Glastonbury music festival. Before, Martin Elbourne 
coproduced the fi rst World of Music and Dance Festival (Womad) 
at Wiltshire in the south of England. Then he worked in London for 
the mythic Rough Trade label where he produced artists such as The 
Smiths, New Order, The Fall, Sisters of Mercy… He co-founded TGE 
with Jon McIldowie and has promoted “his” artists in numerous 
festivals throughout the UK including Lovebox, Jersey Live and the 
Guilfest.

Vincent Frèrebeau (France) 
Founder of the label “Tôt ou Tard”
President of the UPFI (Union des Producteurs Français 
Indépendants)

President and founder of the label Tôt ou Tard in 1990, Vincent 
Frèrebeau is a key fi gure in the world of independent producers. 
He started his career as art director for Warner before starting his 
own label, which is now one of the most prised among young French 
performers. Its catalogue includes artists such as Thomas Fersen, 
Jeanne Cherhal, Vincent Delerm, Yael Naim and David Donatien.  
Vincent Frèrebeau was president of the association Victoires de la 
musique (French music awards) in 2005 and 2006. He has recently 
been elected president of the UPFI, the union of independent French 
producers.

Frédéric Goldsmith (France) 
Delegate-General of the APC 
(Association des Producteurs de Cinéma)

Frédéric Goldsmith is Delegate-General of the APC, an association 
created in 2007, which regroups 120 independent fi lm producers 
interested in reinforcing their professional representation. A trained 
lawyer, Frédéric Goldsmith worked for an international practice before 
joining a fi rm in charge of collecting and distributing royalties and later 
becoming manager for new technologies, legal and labour matters at 
the SNEP (Syndicat national de l’édition phonographique).

Olivier Henrard (France)
Legal Advisor, in charge of cultural industries for the Offi ce of the 
Minister of Culture and Communication 

Auditor for the Conseil d’Etat (Council of State) after graduating 
from the ENA in 2003 and maître des requêtes, Olivier Henrard had 
previously served as manager in the cultural affairs department of 
the City of Paris. He has also been, for the Conseil supérieur de la 
propriété littéraire et artistique, reporter for the commission on the 
legal status of multimedia works (2004-2005) as well as the mission 
on remuneration for private copies and electronic management of 
copyrights (2006). Currently he serves as Legal Advisor, in charge 
of cultural industries for the Cabinet of the Minister of Culture and 
Communication.

Panellists and moderators
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Michel Lambot (Belgium) 
Co-President of PIAS Entertainment Group
Former president and co-founder of Impala
Member of the Board of Directors and co-founder of Merlin

Michel Lambot’s career is intimately linked with the development of 
PIAS (Play it Again Sam) of which he is co-founder and co-president 
alongside Kenny Gates. Created in 1983 in a Brussels basement, PIAS 
has become the leading independent music company in Europe. 
The launch of a record label and subsidiaries in various European 
companies has been followed, more recently, by exploration of new 
digital resources with the creation of PIAS Digital and investment in 
Indie Mobile. Michel Lambot is also an active member of Impala and 
Merlin.

Olga Martín Sancho (Belgium) 
Lawyer and Legal Advisor for the Federation 
of European Publishers

A young lawyer specialised in protection of intellectual and industrial 
property rights, particularly in the UK, US and Europe, Olga Martín 
Sancho is also an expert in laws concerning competition and media. 
She is currently a Legal Advisor for the Federation of European 
Publishers, which is based in Brussels.

Françoise Nyssen (France)
President of the Board of Actes Sud 

Françoise Nyssen studied and started her career in Science, followed 
by Architecture and Urban Planning. In 1980, she joined Actes Sud, 
created in 1978, to work alongside her father, Hubert. She has been 
president of the Board of Directors since 1987. During the same 
period, she opened the Actes Sud bookstore in Arles. The publishing 
house’s catalogue includes great names in international literature 
such as Nina Berberova, Paul Auster or, more recently, Stieg Larsson 
(The Millennium series).

Denis Olivennes (France) 
President of the Board and Managing Editor of the Nouvel 
Observateur

Denis Olivennes started out as auditor for the Cours des Comptes 
before serving as an advisor to Prime Minister Pierre Bérégovoy. 
Afterwards, he occupied senior management positions at Air France, 
Canal+, PPR (Pinault-Printemps-Redoute), and fi nally the FNAC. Since 
2008, he has been President of the Board and Managing Editor of the 
Nouvel Observateur magazine. He is also the author of a report on 
the fi ght against illegal downloads and two essays: L’impuissance 
publique (“public impotence”, 1994, with Nicolas Baverez, published 
by Calmann-Levy) and La gratuité, c’est le vol: quand le piratage 
tue la culture (“free means stolen: when piracy kills culture” 2007, 
published by Grasset & Fasquelle).

Sylvain Pasqua (France)
Senior Administrator in the European Commission for Education 
and Culture

For the last fi ve years, Sylvain Pasqua has been working in the 
Directorate General for Education and Culture. He has been working 
on the new Culture Programme (2007) and on a new European Agenda 
for culture in a globalising world. He is also in charge of evaluating 
the various funding instruments managed by the Unit and carrying 
out studies aiming at reinforcing cultural cooperation in Europe. He 
showed how the cultural sector, inclusive of the cultural industries, 
very positively contributed to achieving the Lisbon strategy targets 
for growth and employment. He is presently working on a study that 
aims to analyse the links between culture and creativity.

Bruno Patino (France) 
Director of France Culture
Director of the Sciences Po Journalism School 

Bruno Patino started his career in media and publishing as a foreign 
correspondent in Chile for Le Monde before becoming assistant 
manager of InfoMatin. In 1999, he joined Le Monde where he occupied 
several positions including general manager, then president and 
managing editor of Télérama and vice-president of the group’s board, 
a position from which he resigned in 2008. He has just been appointed 
director of France Culture (radio station) and heads the Journalism 
School of Sciences Po in Paris. He has written two essays and a report 
entitled Rapport sur le devenir numérique de l’Edition (on the future 
of digital technology in publishing) at the request of the Ministry of 
Culture and Communication.

Claude-Eric Poiroux (France) 
General Manager of Europa Cinemas

A producer and distributor for twelve years, Claude-Eric Poiroux also 
operates the 400 coups cinema, a seven-screen “art house” complex 
in Angers. In 1989, he created the Premiers Plans festival for which 
he serves as delegate-general, and, in 2005, the Ateliers d’Angers 
which he co-directs with Jeanne Moreau. In 1992, he founded Europa 
Cinemas with around thirty European cinema operators and support 
from the CNC and the Media programme. Today the network includes 
1 700 screens in 50 countries and aims to promote the international 
circulation of European and Mediterranean fi lms.

Olivier Poivre d’Arvor (France) 
Director of Culturesfrance 

Philosopher, journalist and writer, Olivier Poivre d’Arvor has headed 
Culturesfrance (formerly the Association Française d’Action 
Artistique) since 1999, an agency of the Ministry of Foreign and 
European Affairs and the Ministry of Culture and Communication. 
Before he was Director of the French Cultural Centre in Alexandria 
as well as the French Institutes in Prague and in the UK. He has 
also served as Cultural Advisor to the French Embassy in London.  
Nominated for the prix Renaudot for his novel Le Voyage du Fils 
(Grasset), Olivier Poivre d’Arvor has also produced in Toulouse (in 
2005) the fi rst edition of the literary encounter Marathon des mots.  

Panellists and moderators
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Gilles de La Porte (France)  
Founder and Director of La Galerne bookstore in Le Havre
President of the Institut National de la Formation des Libraires  

In 1982 Gilles de La Porte founded, with his wife, the La Galerne 
bookstore, named after a Viking wind, in Le Havre. Developing over 
the years from 100 to 1300 m2, La Galerne is now a reference and key 
economic player in the book sector for the town and the second most 
important in the department. Today, a restaurant area combines food 
for the body with food for thought. Gilles de La Porte has made La 
Galerne a cultural hub of Le Havre by conserving its independence 
and diversity. From 2003 to 2006, he was President of the syndicat 
de la librairie française (union of French booksellers) and today he 
is President of the Institut National de la Formation des Libraires 
(national training institute for booksellers).

Alain Recoules (France)
Lawyer and partner at Cabinet Arsène
Co-Fonder and Administrator of the Institut de Politique Fiscale 

Alain Recoules started his career in 1989 as a lawyer for Arthur 
Andersen International before becoming, ten years later, a Partner 
in charge of the indirect tax department he had created. Apart from 
his expertise in indirect taxes and International Trade regulations, he 
has gained special skills in France and abroad in the fi elds of cultural 
property, tourism, mass distribution corporations and services. He 
became a partner in the law fi rm Cabinet Arsène in 2005 and is co-
founder and administrator of the Institut de Politique Fiscale.

Pascal Rogard (France) 
General Manager of the SACD (Société des Auteurs et 

Compositeurs Dramatiques)

Appointed General Manager of the SACD (Society of Dramatic Authors 
and Composers) in 2004, within which he presides the coalition for 
cultural diversity, Pascal Rogard also occupies various positions in 
different professional bodies related to the audiovisual business. 
He is Secretary General of the Chambre Syndicale des Producteurs 
et Exportateurs de Films (fi lm producers and exporters), Secretary 
General of the Comité des Industries Cinématographiques et 
Audiovisuelles des Communautés Européennes Extracommunautaire 
(CIIE, committee of EEC and non-EEC cinema and audiovisual indus-
tries) and Delegate-General of the Société des Auteurs, Réalisateurs 
et Producteurs (ARP, society of authors, fi lmmakers and producers) 
with which he has created the Rencontres cinématographiques de 
Beaune (fi lm festival in Burgundy).

Alain Rocca (France) 
Producer - Lazennec 

Film producer for Lazennec (Les Patriotes, La Haine, Les Randonneurs, 
Marock, Eldorado…), Alain Rocca is the founder of the Syndicat des 
Producteurs Indépendants (SPI, union of independent fi lm producers). 
He also heads the production department of the Fémis (French fi lm 
school) and is treasurer of the French Motion Picture Academy (the 
César awards). Moreover, he is president of the company Le Meilleur 
du Cinéma (LMC), an independent distributor exclusively devoted to 
feature fi lms that manages, in particular, the VOD website HYPERLINK 
«http://www.universcine.com»www.universcine.com.

Andreas Rötzer (Germany) 

Director of Matthes & Seitz, Berlin

Andreas Rötzer studied Philosophy and Art History in Passau, Munich 
(where he was born) and Paris. After four years at Matthes & Seitz, he 
bought the renowned German publishing company and its catalogue 
in 2004. Created in 1977, the fi rm was essentially devoted to translating 
controversial French writers. Now located in the new federal capital, 
Matthes & Seitz Berlin maintains a privileged relationship with 
France through contextualisation of works for today’s readers and a 
pronounced interest in authors from Eastern Europe and Russia.

Javier Santillán (Spain)  
Founder and Director of Gadir publishing house

An economist, Javier Santillán fi rst worked for international 
organisations, in particular the European Commission and the 
European Central Bank, before launching a career in culture. In 2004, 
in Barcelona, he founded Gadir, an independent publishing house 
whose catalogue includes fi ction, as well as essays, poetry and 
children’s books. Two years later, Gadir had become one of the top 
ten publishing houses in Spain. Books published by Gadir have been 
awarded several translation prizes and, in 2007, the Booksellers Prize 
of Catalonia.

Jacques Toubon (France) 
President of the Cité nationale de l’histoire de l’immigration 
(museum of immigration history) 

Appointed Minister of Culture and Francophonie in 1993, Jacques 
Toubon, who has also served as parliamentary representative of 
Paris and mayor of the 13th district until 2001, promotes an energetic 
national policy that does not confi ne culture to the entertainment 
industry and defends the principle of cultural exception. From 1995 
to 1997, Jacques Toubon served as Minister of Justice. In 2004, he was 
elected to the European Parliament (UMP). Since 2005, he has served 
as president of the public interest group that operates the la Cité 
nationale de l’histoire de l’immigration.

Panellists and moderators
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Laurent Vallet (France) 
Director of the IFCIC (Institut pour le Financement du Cinéma et 
des Industries Culturelles)

Former student of the ENA (Ecole Nationale d’Administration), 
Laurent Vallet started his career at the Treasury Department wi-
thin the Ministry of the Economy and Finance where he was Deputy 
Secretary General of the Club de Paris and later Assistant to the 
Financial Market Bureau Chief. He was then appointed Assistant to 
the Finance Manager of France Télévisions and joined the cabinet of 
the Ministry of the Economy, Finance and Industry as technical ad-
visor. Since 2002, Laurent Vallet has served as General Manager of 
the IFCIC (Institut pour le Financement du Cinéma et des Industries 
Culturelles), a lending institution for the culture industry created in 
1983.

Régine Vial (France)
Distribution Manager – Les Films du losange
Co-founder of Europa Distribution

A trained teacher, Régine Vial joined Les Films du losange after 
running an art house cinema and working for Gaumont. Les Films du 
losange, a company created by Barbet Schroeder and Eric Rohmer, 
has strived since 1962 to support fi lmmakers throughout the world. 
In 2006, Régine Vial helped create Europa Distribution with Robert 
Guédiguian, among others, to support art house fi lms in cooperation 
with distributors in several European countries. She was elected 
“person of the year” by the readers of Film français in 2003. 

Isabelle Wekstein-Steg (France) 
Lawyer
Co-founder of Wan Avocats

Isabelle Wekstein-Steg is a lawyer and co-founder of the legal fi rm 
Wan Avocats, specialised in business, competition and media law 
in France and internationally. She is the author of a book on digital 
technologies and performing artists’ rights. She has taken part in 
several cases brought before the European Commission since 1999 
in the fi ght against market concentration in the cultural sector. 
Co-founder of Le Verbe et la Loi, an association created to fi ght 
discrimination, she regularly organises and leads activities in 
schools.

Matteo Zacchetti  (Italia)
Administrator - European Commission - DG Information Society 
and Media - unit “media programme and media literacy”

Born in Genoa (Italy) in 1966, Matteo Zacchetti earned a degree 
in Economics at the University of Genoa. He has worked for the 
European Commission since 1995. He is currently responsible for the 
Media Literacy initiative and Media Programme Pilot Projects within 
the DG Information Society and Media. He has spent almost all his 
professional life in the media or dealing with media related issues 
both in the private sector (Super Channel ltd. in the UK) and at the 
European Commission where he has been working for more than 10 
years on different policy aspects of audio-visual media.  

Patrick Zelnik (France)
Founder and President of Naïve

Since its creation in 1997, Naïve has compiled a highly diversifi ed 
musical repertory: pop, rock, classical, music for children… Raul Paz, 
Carla Bruni, Pink Martini, the Accentus Chamber Choir, among others, 
are listed in its catalogue. Always on the lookout for new talents, 
Patrick Zelnik, founder and president of this independent label, is 
also co-president of Impala and a member of the Supervisory Board 
of Actes Sud. After an initial experience at Polydor, he launched Virgin 
France in the early 1980’s with Richard Branson. 

Panellists and moderators
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Organisers

CULTURESFRANCE

Culturesfrance is an agency of the ministries of Foreign Affairs and Culture and Communications responsible 

for international cultural exchanges.

Its initiatives are focused on three major areas:

Presentation of French creative arts in their many different forms in the fi elds of theatre and the performing arts, 

visual arts, architecture, books and the written word, cinematographic heritage and cultural engineering ;

Interest in the world’s cultures, by bringing them to France, organising cooperation and creating a dialogue with 

them. In the context of increased globalisation of exchanges, Culturesfrance is concerned with its European base, the 

development of French-speaking cultures and the promotion of cultural diversity throughout the world.

Through its initiatives in France and around the world, bilateral operations with countries in the context of 

cultural seasons or years and its development activities, particularly in Africa and the Caribbean, Culturesfrance is 

committed to establishing sustainable and fair relations between the world’s cultures ;

Development of its expertise and initiatives with France’s cultural and cooperation network abroad, and with 

regional authorities, multilateral European, Francophone or other organisations, the private sector, major French and 

foreign institutions and with all creative artists, authors, agents and partners of cultural and artistic exchanges.

On the occasion of the European Arenas for Cultural Independence, Culturesfrance reiterates its support for all 

European contributors to cultural diversity in the fi elds of publishing, music and cinema.

CULTURESFRANCE

President: Jacques Blot
Director: Olivier Poivre d’Arvor
Secretary General: Aldo Herlaut

1 bis, avenue de Villars
75007 Paris, France

HYPERLINK «http://www.culturesfrance.com»www.culturesfrance.com
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Organisers

IMPALA

IMPALA is one of the organisers of the European Arenas for Cultural Independence. IMPALA is a non-

profi t organisation that represents more than 4,000 independent record companies. The goal is to promote the 

expansion and competitiveness of independent players in the music sector, which are most often SME, in the 

interest of entrepreneurial and cultural diversity.

99% of companies in the music sector in Europe are SME. Known as “indie labels”, they are world leaders in terms of 

innovation and discovery of new music and talents –they produce more than 80% of new artists. SME are also key 

employers, creating half of European jobs according to the European Commission’s Small Business Act. In the music 

sector, their potential is enormous, but they must deal with a serious problem: market access. The negative impact 

on diversity, consumer choice and pluralism is obvious. The European Union recognises that cultural and creative SME 

play a crucial role in the Lisbon strategy as “motors for growth, job creation and innovation”.

Contact IMPALA

Helen Smith, Executive Chair IMPALA
Tel: +32 2 503 31 38

www.impalamusic.org
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Partners

THE NATIONAL MUSEUM OF NATURAL HISTORY

4 centuries of experience dedicated to nature
A unique and renowned scientifi c establishment for over 300 years, the National Museum of Natural History in Paris 
is a key player in the conservation of nature. It is one of the only institutions in France, and the world, specialised 
in biodiversity and the understanding of natural science and environmental issues in both a transdisciplinary and 
highly specialised manner.
Indeed, the Museum develops an approach to biodiversity that includes biological, geological, ecological and social 
disciplines. From the origins of our World to the present, from the micro- to the macroscopic, the Museum is one of 
the only places to explore all scales of size and time.

A contemporary reference for the future of Nature
Rich in history, the Museum has become an important research centre and today, through its assessment activities, 
a reference in the study and protection of biodiversity.
Through various missions, cooperation with French and foreign laboratories and partnerships the Museum constant-
ly interacts with the outside world. Its scientists, whether palaeontologists, ethnologists, botanists, ecologists, 
ethologists, entomologists...take part in numerous expeditions around the world. A prime example is “Santo 2006”, 
a major scientifi c study and inventory of biodiversity, which has led to the discovery of hundreds of species on the 
South Pacifi c island of Espiritu Santo.

The Museum is involved in numerous programmes and research networks worldwide such as EDIT for taxonomy, the 
European Topic Centre on Biological Diversity (ETC/BD) and the Global Biodiversity Information Facility (GBIF). It also 
acts as a scientifi c coordinator and expert for the French government within numerous national and international 
projects such as SINP (Information System for Nature and Landscapes), Natura 2000... 

Finally, a variety of educational initiatives provides opportunities to raise awareness and inform wide audiences 
about protection of our planet: exhibitions, pedagogical workshops for students, public classes and scientifi c fi lms.

Today, the National Museum of Natural History employs 1850 people, including 500 researchers and 400 students 
(preparing Masters and Doctoral degrees). Deployed on 14 sites in Paris, the Ile-de-France and other regions throu-
ghout France, the Institution welcomes an average of 2 million visitors a year.

Museum press contacts:
Julia Bigot +33 (0)1 40 79 54 44 bigot@mnhn.fr 
Estelle Merceron • +33 (0)1 40 79 54 40 merceron@mnhn.fr  
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Partners

EUROPEAN CULTURAL SEASON

To mark its Presidency of the Council of the European Union, France is launching a groundbreaking initiative by inviting 

its 26 EU partners to showcase the best of their heritage and creative talent during the second half of 2008.

This European Cultural Season aims to highlight the creative vitality of European cultures, as well as a strong identity 

based on a common heritage.

Several hundred events will be presented throughout France, so that a wide audience can access Europe’s creations 

and heritage.

The European Cultural Season (from July 1st to December 31st 2008) is organised by the Ministry of Foreign and 

European Affairs and the Ministry of Culture and Communication, with support from the Secretary General of the French 

Presidency of the European Union and the Ministries of Education and Health and is orchestrated by Culturesfrance.

Renaud Donnedieu de Vabres: Ambassador of the cultural dimension of the French Presidency of the European Union / 

Laurent Burin des Roziers: General Commissioner

HYPERLINK «http://www.ue2008.fr/saison-culturelle-europeenne»www.ue2008.fr/saison-culturelle-europeenne 
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RADIO FRANCE

Radio France partner of the  

“European Arenas for Cultural Independence, 

Cultural SME in Europe”, September 5th and 6th 2008

Broadcaster, producer of live music, major vector in the promotion of Culture, Radio France is a key player in French, 

European and International cultural life.

Radio France’s support of creative diversity, in all its forms, can be witnessed in its magazines, reviews and live 

broadcasts of major cultural events.

Furthermore, Radio France organises and supports numerous events, trade fairs and Prizes…

The complementary nature of Radio France’s stations enables it to offer 13.5 million listeners a wide variety of 

programmes every day.

It is therefore only fi tting that Radio France be associated with the “European Arenas for Cultural Independence, 

Cultural SME in Europe”, Friday 5th and Saturday 6th September 2008.

On the one hand, France Culture will broadcast two days of debates, round tables and conferences. Listeners/web 

surfers will be able to fi nd details of the event at HYPERLINK «http://www.franceculture.com»www.franceculture.

com. Meanwhile, France Musique will devote its radio programme Grands interprètes on the 1st, 2nd, 4th and 5th 

September, from 4 to 5 pm, to the Accentus Chamber Choir and offer listeners tickets to hear the choir at the concert 

that will close the two-day event.

For more information visit HYPERLINK «http://www.radiofrance.fr»www.radiofrance.fr

     

Press contacts: Jessy Daniac – +33 (0)1 56 40 16 15 / Marine Billoir – +33 (0)1 56 40 23 89
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unité variétés et divertissements France 2

Dimanche 2 novembre 2008 à 22h30
Produit par  GD productions et Télé Paris

Présenté par : Guillaume Durand

Réalisé par Guillaume Perez

Independents pump up the volume

France 2 and the Ministry of Culture and Communication propose a major evening event to highlight the work of 
independent artists in the music sector and pay tribute to their diversity and creativity.

Set up in the Palais Royal gardens on the site of the Ministry of Culture and Communication, Guillaume Durand will 
take over the premises, including the offi ce of Madame Le Ministre,  and host “live” performances, happenings and 
interviews of independent artists and professionals in cinema, publishing and music. 
This special event will showcase the energy and creativity of independent artists, producers and all the people who 
bring culture to life.

Guests:
Stéphane Blakowski, Jérôme Bonaldi, Philippe Manoeuvre, Patrick Eudeline, Mustapha, Laurent Baffi e, Jean Luc Lemoine.

Program

France 2 press contacts: 

Nicolas Oliver > +33 (0)1 56 22 40 34

Ludovic Hurel > 01 56 22 44 49

and their assistant Marie Huc  > +33 (0)1 56 22 42 5

Keziah Jones 

Ayo 

Amadou et Mariam 

Bloc Party 

Bensé 

Grégoire 

Camille 

Christophe 

Julien Clerc 

Renan Luce 

Vincent Delerm 

Travis

Jean-François Zygel 

Mattrach
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LIBERATION

All year long, Libération takes part in events in all areas of culture and knowledge. These partnerships are an extension 

of the choices of the editorial board, its discoveries, passions, commitments, and mark the support of Libération for all 

initiatives, from the most traditional to the most innovative.

Libération is therefore pleased to take part in the European Arenas for Cultural Independence

Contact partenariats : 

Catherine Cordonnier : > +33 (0)1 42 76 18 53 

cordonnier@liberation.fr
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culture, the employment factor

1 – Employment in the cultural sector in 2005
In 2005, employment in cultural industries represented 52% (around 241 000 jobs) of all jobs in the cultural sector.

Table 1: Distribution of jobs in the cultural sector

Cultural industries 241000

Architectural activities 53000

Live entertainment and artistic activities 133000

Conservation of cultural heritage 33000

Employment in the cultural sector 460000

Source: Insee / Deps (2005 employment survey)
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culture, the employment factor

2 – Employment in cultural industries in 2005

Table n°2: Employment in cultural industries in 2005 (details)

2005

Publication of books 18 100

Publication of recordings 4 300

Other publishing activities 4 700

Retail sale of books, newspapers, stationery 59 900

Publishing and Bookstores 87 000

Publication of newspapers 39 100

Publication of magazines and journals 26 900

Press agency, independent journalists 8 000

Press 74 000

Production of fi lms for television 6 600

Radio activities 10 300

Production television programmes 5 200

Broadcasting of television programmes 17 700

Radio and television 39 800

Production of institutional and advertising fi lms 6 900

Production of fi lms 8 500

Technical services for cinema and television 12 600

Distribution of fi lms 1 200

Video publishing and distribution 1 000

Projection of fi lms 10 200

Cinema and video activities 40 400

Cultural industries 241 000
Source: Insee/Deps (2005 employment survey)
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3 – Evolution in employment since 1990

Tableau n°3: Evolution in cultural industry jobs

1990 1999 2005 Evolution 
2005 / 1990

Total cultural sector jobs 386 300 428500 460 000 +19%

including

Cultural industries 218 000 234 400 241 000 +11%

Publication of books 23 400 19 200 18 100 -23%

Publication of recordings 6 000 5 100 4 300 -28%

Other publishing activities 1 600 3 500 4 700 +194%

Retail sale of books, newspapers, stationery 60 500 55 800 59 900 -0%

Publishing and Bookstores 91 500 83 600 87 000 -5%

Publication of newspapers 31 000 39 800 39 100 +26%

Publication of magazines and journals 37 200 31 700 26 900 -28%

Press agency, independent journalists 8 200 8 200 8 000 -0%

Press 76 400 79 700 74 000 -3%

Production of fi lms for television 2 800 6 300 6 600 +135%

Radio activities 11 600 11 600 10 300 -11%

Production television programmes 4 800 4 200 5 200 +8%

Broadcasting of television programmes 13 200 17 400 17 700 +34%

Radio and television 32 400 39 500 39 800 +23%

Production of institutional and advertising fi lms 2 300 5 600 6 900 +200%

Production of fi lms 3 900 6 800 8 500 +118%

Technical services for cinema and television 3 800 8 200 12 600 +232%

Distribution of fi lms 1 000 1 400 1 200 +20%

Video publishing and distribution 600 1 500 1 000 +67%

Projection of fi lms 5 900 8 300 10 200 +73%

Cinema and video activities 17 500 31 800 40 400 +130%

Source: Insee / Deps (1990 and 1999 census, 2005 employment survey) 
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Music-industry SME
Key fi gures

The physical disk crisis and piracy
Between 2003 and 2007, the physical disk market lost 50% of its value, falling to 1,176 M Euros. In the fi rst half of 2008, 
the decline was -13% from last year. At the same time, the number of acts of piracy of musical fi les reached the neigh-
bourhood of a billion a year.

Yet the physical market still represents 93.8% of market share as against just 6.2% for digital, even though this latter 
sector is experiencing very strong growth: in 2007 it increased by 65%, and at the end of the fi rst half of 2008 this ad-
vance was 69.7% (sales of 30.2 M Euros).

The essential role of SME in repertory diversity
SME and VSE play a fundamental role in the diversity of recorded music repertoires: they account for 40% of the reper-
toire of classic and contemporary music, 37% for jazz, 57% for world and traditional music.

Nonetheless, multinationals play a major role in developing the “local” repertory: With licensing and distribution 
contracts, they also provide some of the fi nancing for SME by means of advances. However, the impact of the record 
industry’s recent crisis has upset the order of things and sharply reduced this latter function. At the same time, condi-
tions of access to markets (distribution and media) for SME and VSE have toughened.

The determining weight of SME in the sector’s revenues and employment

SME share in sales and wage-earning employment

Number of enterprises 2 052

 those with fewer than  2 029
20 employees    

Wage-earning employees at 31/12 4 546

Sales
(in millions of Euros) 1 660

The audio recording publishing sector, like book publishing, is heavily 

dominated by very small companies (98% with fewer than 10 employees). 

Furthermore, SME (50-249 employees) are great exporters, accounting for 

60% of total export sales.
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Key fi gures by number of employees

Audio recording 0 à 9 
employees

 10 to 19 
employees

20 to 49 
employees

50 to 249 
employees

250 employees 
or more

Total

Number of companies 2 002 27 13 7 3 2 052

Employees at 31/12 1 534 357 302 870 1483 4 546

Sales (€ million) 273 58 53 344 929 1 660 

% of sales in  France 16 4 3 19 59 95

% of export sales 22 4 3 60 11 5

Source: Insee, Système unifi é de statistiques d’entreprises (SUSE), 2005.

Public policy in favour of SME in the music industry

In the music industry, the efforts of the Ministry of Culture and Communication on behalf of SME have increased 

signifi cantly in recent years. This fi nancial aid comes from the ministry’s budget resources, tax expenditure (the 

tax credit for phonographic production established in 2006 and tripled in 2008), and extra-budgetary resources like 

remuneration for private copies (25% of which goes to general-interest programmes).

0% 20% 40% 60% 80% 100%

Number of 
companies

Employees at 31/12

Sales

Key figures by number of employees

0 to 9 employees 10 to 19 employees 20 to 49 employees

50 to 249 employees 250 employees or more



23

Annexes
music 

For the last 18 months, this policy has taken the form of:

a) New funding for SME and the production of new talentents :

-- The tax credit to promote production of “new talents,” implemented in 2006, will be tripled by the 2008 budget 

modifying act, raising it from € 3 M to € 12 M. 

This measure has met with notable success since its inception: in 2007, more than 60 labels were aided in producing 

«new talents”; since it began, 1,300 productions of this type have been supported by the tax credit.

Its intent is not to set up an indirect subsidy system or to improve the profi tability of certain companies but rather to 

support employment and the creation and modernisation of companies – especially their transition to digital.

- Access to credit by independent companies will be facilitated by the tripling of the music industry Advance Fund.

The music industry Advance Fund, managed by the IFCIC (Institute for Funding of the Cinema and Cultural Industries), 

is reserved for independent SME in the industry (producers, publishers and distributors). By issuing repayable advan-

ces to these fi rms, it is aimed at supporting their external growth, their investments in R&D, and more generally their 

adaptation to the market’s evolution.

In 2007, 17 companies benefi ted from this fund. The tripling of its resources, which would be raised from 2.9 to ap-

proximately € 9 M, is in the concluding phase of negotiations with the Deposit Offi ce. A successful conclusion to 

these negotiations should raise the ceiling on advances granted by the fund and extend the maximum repayment time 

from four to seven years. 

b) A successful Europe-wide initiative to extend the term of rights of performing artists 
and record producers

On 15 January 2008, Christine Albanel appealed to the European Commission to consider a Community-wide extension 

of the legal term of protection for the neighbouring rights of performing artists and producers (currently uniformly set 

at 50 years within the EU). In the wake of this initiative, the Commission adopted a legislative proposal that has now 

been submitted to the member States aimed at increasing the protection of the rights of performing artists and 

producers to 95 years. The matter could be brought to a close under the French presidency of the EU.
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c) Updating of remuneration paid by radio stations and of private-copy remuneration

- In 2006, private-copy remuneration for the music industry alone amounted to €82M, distributed among authors 

(50%), performing artists (25%) and music producers (25%). In order to deal with the reality of private copying, the re-

muneration system has been expanded to cover the latest copy media to appear on the market: as of 1 October 2007, 

to USB keys, memory cards and extreme hard disks; since 1 February 2008, to multimedia hard disks; as of 1 May 2008, 

to multimedia telephones.

- “Equitable remuneration” is paid by the companies that distribute the music:  public and private radio stations 

(generalist and music-oriented), cable and satellite television stations, audiovisual production companies that incor-

porate music into their programmes, discos and “places with sound systems” (hotels, restaurants, bars). Half of this 

remuneration goes to the performing artists and half to the producers. In 2005 it represented a total of €56M, one-third 

of it paid by the private radio stations.

On 15 October 2007 and 15 September 2008, respectively, it was decided to reassess, beginning on 1 January 2008 and 

1 January 2009, the remuneration scales applicable to private and public radio stations, which had remained unchan-

ged since 1993. The total amount of remuneration paid to performing artists and producers will increase by 38% for 

private radio stations and 30% for public radio stations (taking into account the public-service obligations incumbent 

n them), the increase to be phased in over three years at a rate to be determined by the stations themselves.

The effort made on behalf of the music industry is therefore €7M for private stations and €2M for public stations. 

Progressive reassessment of the rates applicable to «places with sound systems” (bars, hotels and restaurants) is 

already under study.

This policy is being extended by means of several long-term measures: 

• the effort to combat piracy and promote the legal offer of music online, which in 2008 gave rise to the “Creation    

  and the Internet” bill;

• the fi ght on behalf of application of the reduced VAT rate to disks and online music;

• support for the distribution of works and access to the physical and electronic media market, through the FISAC    

 (Fund in support of services, handicrafts and trade) which makes available a package of one million Euros   

  a year to SME and VSE in the music industry;

• support for creation and dissemination in France and abroad of French producers, in the form of endowments 

 to government and professional institutions such as the FCM (Musical Creation Fund), MFA (French Music Today) or  

 the Export Offi ce and Francophonie Diffusion. The total contribution was €438,000 in 1998 and €1,837,850 in 2007. 
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The Cinema industry is divided into three main segments: production, distribution and cinemas. Since the 1980’s, 

distribution of fi lms has been extended to video, cable television, pay-per-view and video-on-demand. Within these 

three market segments, the size of companies is heterogeneous. Major groups are present in all three, whereas others 

are involved in only one or two. 

Public policy in favour of SME in cinema

In the cinema sector, the CNC (Centre national de la cinématographie) automatically provides fi nancial support for 

production, distribution and cinema operation and selective aid for all segments of the business. Selective support 

specifi cally targets independents. The initiatives of the CNC in favour of the cinema industry are organised around four 

main themes: support for creation, support for production, support for dissemination of works for wide audiences, 

and, fi nally, initiatives designed to conserve and restore cinema heritage.

Support for creation

aid benefi ciaries objectives

Trophées du 1er scénario
Promesses de nouveaux 
talents 
(prize for a fi rst script)

Authors who have never written or made a 
feature fi lm (each winner benefi ts from perso-
nalised support to develop his/her project)

Promoting new authors, introducing them to 
professionals 
 

Support for scripts • Authors, whether accompanied or not 
by producers

•Authors or fi lmmakers who have already writ-
ten or made a fi rst feature fi lm

Rewriting the script

Writing the script

Aid for the development of 
feature fi lms

Producers Supporting the fi nancial efforts of production 
companies for writing scripts and purchasing 
rights
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Support for production

aid benefi ciaries objectives

Automatic support for fi lm 
producers

Producers of feature 
fi lms

Producing feature fi lms and shorts

Advance on box offi ce 
revenues

Filmmakers 
and producers 

Producing fi lms selected on script or, more rarely, after fi lming

Aid for foreign-language fi lms Filmmakers 
and producers

Supporting the making of foreign-language fi lms by French 
or well-known foreign fi lmmakers

Aid for international joint-
productions

 - aid for production in developing countries
- aid for international joint-productions

Tax credits for cinema production. Tax credits for cinema enable production companies, under certain conditions, 

to deduct 20% of certain production costs (so-called eligible expenses) within a ceiling of € 1 million per fi lm. This aid 

is subject to a temporary, and afterwards permanent, accreditation. However, it can only be delivered if the work has 

already received a production accreditation for fi nancial support from the CNC defi nitively confi rming fi nancial aid. 
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Support for dissemination of works to wide audiences

Through selective distribution aid, the CNC supports independent companies that promote strong diversity of fi lms 

shown in cinemas. Since 2006, selective aid for distribution has been consolidated under one commission, with a 

single president and 3 boards.

Support for distribution 

aid benefi ciaries objectives

Automatic support 
for distributors

Distributors Buying rights and covering publishing costs

Aid for unusual fi lms 
(1st board)

- Aid, fi lm by fi lm
- Aid for 1st fi lms through 
box offi ce advances
- Aid for distribution companies

Promoting the projection of unusual fi lms in 
cinemas

Aid for classic fi lms
(2nd board)

- Aid for classic fi lms 
and retrospectives

- Aid for corporate programmes

Supporting independent companies that re-
gularly distribute classic fi lms through aid for 
copies, masters and promotion

Aid for “young audiences” Distributors of fi lms for “young 
audiences” 

Renewing and diversifying the offer for young 
audiences by fi nancing associated pedagogical 
material and documents

Aid for lesser know works Distributors (CNC / Ministry of 
Foreign Affairs aid)

Supporting the dissemination of quality works 
from countries whose cinema is not well-
known in France 
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Support for dissemination

Aid for operators

aid benefi ciaries objectives

Automatic support for ci-
nema operators

Cinema operators Financing work for the equipment and mo-
dernisation, as well as creation, of cinemas

Aid for the creation and mo-
dernisation of cinemas

Cinema operators Encouraging creation and equipment in 
areas with few cinemas

Aid for art houses Cinema operators Encouraging the diversity of fi lms shown in 
cinemas

Aid for cinemas in large 
towns 

Cinema operators Helping cinemas that promote less com-
mercial fi lms on competitive markets

Aid for making additional 
copies

Distributors and operators 
(aid managed by the ADRC)

Promoting distribution of fi lms in cinemas

Aid for export

aides bénéfi ciaires objectifs

Aid for commercial 
development abroad

Producers and exporters of accredited 
fi lms shot in French

Supporting sales strategies for a fi lm or 
catalogue

Aid for English subtitles Producers and exporters of accredited 
fi lms

Encouraging international fi lm sales
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 Aid for short fi lms 

In addition to the specifi c measures described below, short fi lms can benefi t from other forms of support described in 

this chapter, particularly automatic and selective aid from the COSIP for fi lms fi nanced by a television network and aid 

for new production technologies.

Specifi c aid for short fi lms

aid benefi ciaries objectives

“Financial contribution” for the 
production of short fi lms

Filmmakers 
(aid before fi lming)

Promoting the emergence of new authors and forms 
of artistic creation

“Financial contribution” for the 
rewriting of short fi lms

Filmmakers Promoting the rewriting of scripts

Aid for corporate short fi lm pro-
grammes

Producers 
(aid before fi lming)

Supporting the development of companies that regularly 
produce short fi lms

“Price of quality” for short fi lms Producers (aid after 
fi lming)

Recognising fi lms that have not benefi ted from fi nancial aid 
and rewarding the producer for taking risks
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Key fi gures in cinema production

Key fi gures in 2005 according to number of employees

Production of fi lms for cinemas 0 to 9 
employees

10 to 19 
employees

20 to 49 
employees

50 or more
employees

  Total

Number of companies 1 986 92 77 61 2 216

Employees on Dec 31st 2 414 1 238 2 411 5 598 11 661

Turnover (€ million) 496 199 320 525 1 540

% of turnover export 12 35 19 32 23

Distribution of fi lms for cinemas

Number of companies 194 13 12 5 224

Employees on Dec 31st 312 175 354 329 1 170

Turnover (€ million) 256 265 503 329 1 352

% of turnover export 16 28 11 9 22

Projection of fi lms for cinemas

Number of companies 695 95 84 16 890

Employees on Dec 31st 2 152 1 331 2 492 2 230 8 205

Turnover (€ million) 228 150 366 329 1 073

No production or distribution company in feature fi lms employs more than 250 persons; only projection of motion pictures employs more but data is subject to statistical secrecy and 
grouped together with companies employing 50 to 249 employees.

For projection of fi lms, export turnover is insignifi cant.

Breakdown of key figures in 2005 according to number of employees

0%

20%

40%

60%

80%

100%

50 employees or more

20 to 49 employees

10 to 19 employees

0 to 9 employees

Ent. TEmp. Emp.Ent. Ent. TT

Ent. : number of entreprises

Emp : employees on 31/12

T : turnover

Production Distribution Operation

Emp
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Initiatives in favour of the audiovisual industry are organised around three main themes: aid for creation, aid for 

production and aid for dissemination of French audiovisual programmes, in particular internationally.

Support for audiovisual creation

aid benefi ciaries objectives

Funding for audiovisual 
innovation

- Aid in writing for authors
- Development aid for production 
companies

Promoting the search for new scripts and talents for 
the creation of innovative audiovisual works

Aid for preparation and 
development

Producers of fi ction, animation and 
documentary works, creation and 
recreation of live performances

Developing projects for production of series

Specifi c aid for promotion Producers of diffi cult projects Encouraging the creation of pilots in order to fi nd new 
partners, in particular internationally

Tax credits for audiovisual production enable production companies, under certain conditions, to deduct 20% of certain 

production costs (so-called eligible expenses) within a ceiling of 1 150 € per minute for works of fi ction or documentaries and 1 200 

€ per minute for animation. This aid is subject to a temporary, and afterwards permanent, accreditation. However, it can only be 

delivered if the work has already received a production accreditation for fi nancial support from the CNC defi nitively confi rming 

fi nancial aid.
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Support for audiovisual production

aid benefi ciaries objectives

Automatic support for 
production

Producers who have already produced and disseminated 
audiovisual works on French television

Financing preparation or 
production of new audiovisual 
works

Advance on automatic 
support for production

Producers who have used all their rights to automatic aid 
(advance on future automatic support)

Financing preparation or 
production of new audiovisual 
works

Selective aid for production 
of audiovisual programmes

- Producers who do not have an automatic account

- Works with insuffi cient broadcaster support

- Short documentaries

- Magazines of cultural interest

Financing preparation or 
production of audiovisual works

Aid for music videos (quality 
bonus)

Producers of video clips Supporting production of quality 
video clips

Les aides à la diffusion audiovisuelle

aid benefi ciaries objectives

Aid for the promotion of 
audiovisual programmes

Producers and distributors who want to commercialise 
their programmes abroad

Financing effective 
commercialisation tools

Support for video publishing. In addition to existing measures in favour of cinema and audiovisual programmes, the CNC has 

developed, since 1993, aid for publishing videos.

Support for video publishing

aid benefi ciaries objectives

Automatic support for video 
publishing

Video publishers commercialising accredited French 
feature fi lms distributed in cinemas less than 6 years 
ago and short fi lms

Financing the purchase of video 
rights of recent French fi lms 

Selective aid for video 
publishing

Video publishers Encouraging editorial work around 
fi lms (cinema and audiovisual) of 
particular cultural interest 
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Key fi gures for audiovisual production companies

Production of programmes for television is organised around production of stocks and fl ows. The French audiovisual 

production market includes 1 600 companies, located mostly in and around Paris. Production companies are often small 

organisations specialised in a particular type of production: documentaries, recording live performances, news reports, 

games, magazines, reality shows, fi ction, animation. They are often independent in terms of capital from television 

channels, even though the latter also possess production companies. They can also belong to communications groups. 

Production companies can be part of production conglomerates.

Key fi gures in 2005

Number of companies 
less than 20 employees 

Employees on Dec 31st

Turnover (€ million)

Production 
of fi lms for TV

1 178
s

8 887

1 167

Production of 
television 

programmes

  488
  431

4 459

   810

Key fi gures in 2005 according to number of employees

Production of fi lms for TV 0 to 9 
employees

10 to 19 
employees

20 to 49 
employees

50 to 249 
employees

250 employees 
or more

Total

Number of companies 1 001 s 66 45 s 1 178

Employees on Dec 31st 1 591 s 2 198 3 735 s 8 887

Turnover (€ million) 269 s 417 328 s 1 167

% of turnover export 6 s 4 9 s 9

Production of television 
programmes

Number of companies 386 45 31 26 na 488

Employees on Dec 31st 660 627 1 012 2 160 na 4 459

Turnover (€ million) 98 76 225 411 na 810

% of turnover export 9 4 1 2 na 3

s:  statistical secret  /  na: not available

Scope of cinema and audiovisual production: all companies subject to taxes on industrial and commercial profi ts (BIC). Companies subject to taxes on non-commercial profi ts (BNC) 

and fi scal “micro-enterprises” (0 to 9 employees) were not included.

Source: Insee, Système unifi é de statistiques d’entreprises (SUSE), 2005.

Production of fi lms for TV (92.1A): production and 

creation of all sorts of fi lms (series, TV fi lms, etc.) 

of all lengths, for broadcast on television.

Production of television programmes (92.2B): pro-

duction of television programmes, live or recorded 

shows, entertainment, educational, or news pro-

gramming, whether combined or not with broad-

casting activities.

s: statistical secret
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 SME and independents in the book sector 

Independent enterprises in the book sector empirically defi ne themselves as publishing fi rms or booksellers who act 

autonomously and do not belong to a large group. They objectively contribute to the editorial landscape, playing a 

more dynamic role than average businesses in the sector in the discovery (publishing) and awareness of new talents 

by the public (booksellers).

 

These cultural enterprises make up the majority of businesses in the sector since there are more than 8,000 editorial 

bodies, including 4,000 for which publishing is the main business and nearly one thousand whose business is signifi cant 

economically, compared to one hundred or so major houses/brands. The latter, however, represents half of sales in the 

publishing sector.

Naturally linked with booksellers, the network of SME publishers has around 30 000 sales outlets for books throughout 

France. For around 10%, or 3,000, selling books is their main activity or represents a signifi cant share of sales. 

Independent bookstores represent, therefore, an estimated 2,500 shops. The number of independent outlets with a 

share of sales from books is naturally much greater. 

Public policy in favour of SME in publishing

Public policy designed to promote the book sector, editorial diversity and access is based on the following principles: 

 

 - State regulation encourages editorial diversity and therefore, indirectly, independent 

    editors and booksellers

The fi rst area in which public policy plays a part is legal regulation, in particular through laws concerning book prices. 

The effect is to limit competition based on sale price in favour of competition based on book subjects and content. 

Independent economic players therefore have the possibility of competing on a much broader market in terms of the 

number of titles.

 

 - A system of fi nancial aid adapted to each link in the publishing chain

Financial aid in the book sector is characterised by its focus on the entire chain, from publication to the bookstore, 

in terms of editorial quality and access.
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Aid for independent publishing 

Independent enterprises in the book sector empirically defi ne themselves as publishing fi rms or booksellers who act 

autonomously and do not belong to a large group. They objectively contribute to the editorial landscape, playing a 

more dynamic role than average businesses in the sector in the discovery (publishing) and awareness of new talents 

by the public (booksellers).

 

These cultural enterprises make up the majority of businesses in the sector since there are more than 8,000 editorial 

bodies, including 4,000 for which publishing is the main business and nearly one thousand whose business is signifi cant 

economically, compared to one hundred or so major houses/brands. The latter, however, represents half of sales in the 

publishing sector.

Naturally linked with booksellers, the network of SME publishers has around 30 000 sales outlets for books throughout 

France. For around 10%, or 3,000, selling books is their main activity or represents a signifi cant share of sales. 

Independent bookstores represent, therefore, an estimated 2,500 shops. The number of independent outlets with a 

share of sales from books is naturally much greater. 

 

Public policy in favour of SME in publishing

Public policy designed to promote the book sector, editorial diversity and access is based on the following principles: 

 - State regulation encourages editorial diversity and therefore, indirectly, 

 independent  editors and booksellers

The fi rst area in which public policy plays a part is legal regulation, in particular through laws concerning book prices. 

The effect is to limit competition based on sale price in favour of competition based on book subjects and content. 

Independent economic players therefore have the possibility of competing on a much broader market in terms of the 

number of titles.

 - A system of fi nancial aid adapted to each link in the publishing chain

Financial aid in the book sector is characterised by its focus on the entire chain, from publication to the bookstore, in 

terms of editorial quality and access.
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Aid for independent publishing 

The Centre National du Livre provides fi nancial aid for publishing, which is not reserved for independents but essentially 

awarded title by title according to project quality. However, de facto, independent publishing companies benefi t from 

two thirds of aid in terms of capital attributed by the Centre (4 million Euros in 2007).

This publishing aid is competed by public grants (DLL subsidies) through the SNE in the context of its actions 

in favour of small publishing houses (training, professionalization and help with distribution). CALIBRE (Centre 

d’Approvisionnement des LIBRairies en ouvrages de la petite Edition) is a simplifi ed joint-stock company created in 

2007 and owned by the Syndicat National de l’Edition (national publishing union) and the Syndicat de la Librairie 

Française (French booksellers’ union). It is an inter-professional tool for the distribution of books for small publishing 

houses. CALIBRE ensures distribution today for 75 independent publishers and manages more than 5,000 references.

Aid for independent booksellers 

The specifi c cultural role of independent booksellers, who distribute most literary works and certain “slow turnover” 

editorial content, justifi es granting subsidies on a regular basis. Subsidies for bookstores, which are reserved exclusively 

for independents, represented € 4M in 2007. This sum includes, in addition to aid from the CNL and DRAC (local cultural 

organisations), intervention funds for services, commerce and artisans (FISAC) and the MCC (Ministry of Culture and 

Communication) contribution to the ADELC budget (Association pour le DEveloppement de la Librairie de Création)

A specifi c fund to help with intergenerational transmission of bookstores was also created in 2008, within the ADELC, 

with State funding (€ 3M total). The sector is going to experience profound generational renewal over the next ten 

years. This change of ownership concerns most large independent stores in Paris and the provinces.

Starting in 2008, the CNL will set up a complementary system of subsidies for quality booksellers, with an additional 

€ 1 M. It will also help with a prototype portal for independent booksellers.

Finally, in application of the corrective fi nance law of 2007, a label for independent booksellers (LIR) will be created. This 

“fi scal” label will be attributed according to objective criteria concerning the diversity of books offered and quality of 

service to SME in the sector. It will allow local governments to exonerate these businesses from professional taxes.
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Key fi gures in book publishing

The book publishing sector includes: publication of books, maps and sheet music, schoolbooks, brochures and atlases. 

The book publishing sector achieved, in 2005, € 5.3 billion in sales and employs 16,600 people. It is characterised by a 

high proportion of small companies: 90 %, or 2,743, have less than 10 employees. They represent 13 % of total turnover 

for the publishing industry. On the other end of the spectrum, companies with 250 or more employees contribute the 

bulk of turnover (38 %). Turnover for exports is low (8 %) and there seems to be no relation between size and export 

sales (between 6 % and 9 % of turnover).

Key fi gures by number of employees

Book publishing 0 to 9 10 to 19 20 to 49 
employees

50 to 249 
employees

250 employees 
or more

Total

Number of companies 2 242 103 70 50 8 2 473

Employees on Dec 31st 3 070 1 429 2 236 4 737 5 132 16 604

Turnover (€ million) 705 320 700 1 553 2 023 5 303 

% of turnover France 14 6 13 29 38 92

% of turnover export 10 7 11 32 40 8

Scope: all companies subject to taxes on industrial and commercial profi ts (BIC) and non-commercial profi ts (BNC). Fiscal “micro-enterprises” 

(0 to 9 employees) were not included.
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